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We’re
Making
Films
Here

Films to prevent bird
collisions with buildings,
that is. They're a lifesaver

By Cooper Langford
INustration by Tara Hardy
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or most of the past 40 years, the

Convenience Group has been

known in the Toronto area as
a distriburor and dealer of window-film
treatments for buildings of various sizes
and uses, Its products are manufactored by
30, and for the most part used to reduce
glare and heat loss, and w improve safery
and energy efficiency.

Today, howewver, the company is be-
coming known for something else: its
pioneering work in developing window
films to deter bird strikes —che all-too-
often fatal collision of birds and buildings.
It's 2 serious issue, Sitting at the hears of
major North American migration roues,
the Greater Toronto Area alone sees as
many 1% a million bird deachs 3 vear due
to building collisions. Worldwide, the toll
is estimared ar as many as a billion.

Butwhat can be done? For Convenience
Group —working throngh its Feather
Friendly Technologies division —a solution
has been found in applying films feaniring
visual markers to the exverior surface of
windows, warning birds in flight thar there
15 a solid object ahead,

The company has now applied its flms
on numerous buildings — including two at
the centre of recent lawsuits in the Torono
area over bird strikes. Todd Vogelsberg and
Colin MacLeod, spokesmen for Conven-
ience Group, say the resules have been
impressive, with dramatic drop-offs in the
number of collisions being reporced.

Convenience Group began working on
its film rechnology 1o years ago, when
company president George Turjanica met
Michael Mesure, the founder and execit-
tive director of Fatal Light Awareness
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Films to prevent bird collisions with buildings, that is. They're a
lifesaver

By Cooper Langford

For most of the past 40 years, the Convenience Group hasbeen known in the Toronto area asa distributor and
dealer of window-film treatments for buildings of various sizes and uses. Its products are manufacrured by sM,
and for the most part used to reduce glare aiiel bear loss, and to improve safery and energy efficiency.

Today, however, the company is becoming known for something else: its pioneering work in developing
window films to deter bird strikes — the ai— toooften fatal collision of birds and i:nuj.%dj.ngs. It's a serious issue.
Sitring ar the heart of major North American migration routes, the Greater Toronto Area alone seesasmanyasa
million bird deaths a year due to building collisions. Worldwide, the toll is estimated at as many asa billion. But
what can be done? For Convenience Group — working through its Feather Friendly Technologies division — a

solution has been found in applying films featuring visual markers to the exterior surface of windows, warning

bi:dsinﬂjght that there isa solid Dbject ahead.

The company hasnow 1%piied its films on numerous buildings — induding two at the centre of recent lawsuits
in the Toronto area over bird strikes. Todd Vogelsberg and Colin I'vlad_ecrcﬁ spokesmen for Convenience
Group, say the results have been impressive, with dramatic drop-offsin the number of collisions being reported.

Convenience Group began working on its film technology 10 years ago, when company president George
Turjanica metr Michael Mesure, the founder and executive director of Fatal Light Awareness Program FFLAP},
an organizarion working in the Toronto area o C{pmmnte safe passage for birds. Turjanica “larched onto the

idea,” savs Vogelshera t‘?ne company s business development manacer, and the project was soon underway.
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Basing its work on research by U.S. biologist Dan Klem, Convenience Group began developing the first version
of its “feather friendly” film. The core idea was simple: since birds don’t distinguish between open sky or ground
cover and their reflectionsin glass, creating a film with markers — visual noise, so to speak — would signaf the
flicht path ahead isnot dear. The Prmcipfe is that same as the vision strips on large windows or glass doors that
tell people towatch their step.

Execution, however, was another matter, as the film irself had ro meet several criteria. The markers, for example,
had to be able to break up reflections of both open sky and ground vegetation to be effective, requiring

siFnjﬁc:Lnt experimentation with contrast and :Ld_in-g. It alsahad to be unobtmisive so thar the film does not
blodk Jjght from enteringa bujlding or disrupt views for the Penpie inside.

But the company pressed on and, about five years ago, found its first dient in the City of Markham, north of
Toronto, which installed an early version of the film on the windows of its dty hall. “I remember the daywe got
the order,” MacLeod recalls. “I ﬂmught ‘thisis really going to change Lhings.’ﬁ

And it has. Since 2007, Convenience Group has continued developing its birdfriendly film, taking the concept
through several iterations to optimize the balance between bird-deterrence and user-friendliness, and creating
products for both commerdal and residential use. (It has also received a patentin the U.S. and is patent pending
in Canada.) Most recently, it has been working on techniques to print the visual markers onto glass during the
manufacturing process.

Better yet, the idea is carching on across North America as more ddes adopt environmental guidelines that
wdnle el e b e Inquiries are also coming in from Europe, Vogelsberg says,
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